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There has been considerable discussion about the ethics of this Facebook research (e.g., 
Meyer, 2014). When establishing a Facebook account, any user agrees to Facebook’s data 
use policy, which allows Facebook to use the information for research, among other pur-
poses. If there had been IRB review, what might the outcome have been?

  Try This Now

Given what you know about the work of IRBs from Chapter 4 and your 
own use of Facebook, (a) do you think an IRB review of the Kramer 
et al. (2014) emotional contagion study was needed? (b) If so, what 
steps for approval would have been required?

In all likelihood, the outcome would have been a waiver of the requirement for 
informed consent. Why? In this situation there was no evidence that users’ participation 
on Facebook in this situation involved more risk than they would encounter in everyday 
life. As this study of emotional contagion shows, the Internet is a brave new world in 
terms of the privacy of information. Fortunately, researchers are beginning to provide 
resources to help manage the privacy issues involved with Internet studies. Robert Kraut  
et al. (2004) provided a very nice flow chart (see Figure 1, p. 110), which may help 
researchers determine whether informed consent should be obtained and documented in 
a given Internet study. The authors also gave advice about how to manage debriefing in 
such studies and discussed the kinds of research unsuited to the Internet.

REVISIT AND RESPOND

zz What are some of the major challenges that Kosinski et al. (2015) identified in 
doing research on Facebook? Why did they discourage using financial incentives? 
What did they use instead? What is an advert? A snowball sample? What does the 
research of Gosling et al. (2004) show about the validity of Web-based surveys? 
What is the “emotional contagion” study, and what ethical issues did it raise?

SAMPLING
The next section will cover different approaches to sampling. The “who” of your par-
ticipants and the “how” of their recruitment directly impact the generalizability of your 
results. We want to be able to say that our sample mirrors, or is representative of, the 
population of interest (e.g., the student body).


